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The wellbeing of corporates and of the global community
Sustainable Growth and a Culture of Values are Businesses’ Goals

Today the debate on corporate social responsibility is more alive than
ever. Companies are becoming increasingly aware that, along with profits
and the creation of value for shareholders, it is necessary to contribute to
the wellbeing of society as a whole and to maintain a commitment of the
utmost seriousness towards the environment and all stakeholders.

In defining its fundamental goals as well as in deciding what initiatives to
undertake, the company has the duty to draw on its heritage of values,
that set of moral principles that define its ethics and that are manifested
daily through the work of its collaborators.

Only by creating a common culture around these values and engaging in
their promotion - with the personal involvement of senior managers, who
must lead by example - can the company build a trustworthy sustainability
approach.



One of the main purposes of healthcare companies is certainly the
improvement of people's health conditions. They play a fundamental role
for the well-being and progress of society and, aware of the impact they
have on people's lives, they are often at the forefront in defining social
responsibility models, of possible inspiration also for other industries.

In particular, the world of pharmacy has a natural vocation in this area.
With their widespread location and accessible expertise, community
pharmacies are a strategic hub to engage citizens and promote a better
culture of health. In every part of the world, there are examples of
pharmacy campaigns that promote preventive healthcare among citizens
and simultaneously raise funds to support the health of the weakest.

By joining forces with non-profit organizations, Walgreens Boots
Alliance’s pharmacies operate as an infrastructure to support the health
of children, mothers, school-aged young people and people affected by
cancer. An example is “Get a Shot. Give a Shot.” in collaboration with the
UN Foundation: for every vaccination administered in a Walgreens
pharmacy, we donate a vaccine to a child in need and since 2013, we
have distributed 50 million vaccines. Together with Vitamin Angels, we
have provided essential vitamins to over 200 million undernourished
children and mothers, both in lower-income countries and in the poor
areas of countries such as the United States.

Contributing to the well-being of communities around the world is part of
the corporate mission of a global healthcare company like WBA. Every
day, this belief inspires the work of thousands of colleagues, who translate
our core values - trust, care, dedication, innovation and partnership - into
concrete actions. The basic idea is simple but strong: the company must
grow sustainably and growth is sustainable only if it brings benefit of all
actors involved. We grow together, forming alliances, sharing experiences
with the imperative of overcoming differences and transforming them into
positive dynamics.

Pharmacy is also part of a supply chain where fairness and equal
opportunities need to be supported with incisive actions. Serious efforts
are needed to tackle modern slavery, to promote inclusive policies for
women, minorities and people with disabilities - these are the areas where
action must be taken to trigger positive social change.

Without a doubt, all this would not make sense if we don’t care for the
health of the environment in which we live. The protection of the planet
must be an integral part of social responsibility goals. Contributing to the



reduction of carbon emissions, drastically reducing the use of plastic,
reviewing the use of chemicals in products: these priorities should dictate
companies’ business strategy and investment approach.

As | often say, a company can be a “great company” only when it thinks
of others. This is the belief that | think must permeate large organizations,
at all levels, so that everyone feels part of a higher purpose. Because
businesses play a fundamental role within our social fabric and - with the
ideas, passion and commitment of their collaborators - they can do much,
even more than they already do, for the progress of our communities.

Ornella Barra, Co-Chief Operating Officer and chair of the Social
Responsibility Committee, Walgreens Boots Alliance



